Patient Activation Toolkit OverviewPATIENT ACTIVATION TOOLBOX

This communications toolkit has been created to help you reach patients who may be hesitant or fearful of visiting healthcare providers during COVID-19. All content was designed to be customizable in order to fit the needs of your practice; there are indicators in the copy to provide direction on personalization.
[bookmark: _GoBack]Here is what is included in your toolkit:
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	I. EMAIL TEMPLATES: Included are three sample email texts that can be copied and pasted directly into your office’s email platform. These emails were written to be in delivered in sequence.

	
	a.	Introductory email – this can be sent to all patients at the same time. This effort supports your availability and the precautions you and your staff are taking to support a safe environment for in-person visits. This email should also include all the ways you are currently able to interact with your patients.

	
	b.	Appointment reminder email – use this as part of your queue/annual reminders process. This message includes copy reiterating the safety precautions you and your staff have in place. Intent of this message is to get people back in the mindset of making and keeping appointments.

	
	c.	Prior to visit - example of what can be included in an appointment confirmation message. This is where you should outline things your patients need to know in order to prepare for their visit.
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	II. 	DIRECT MAILER: If your patients prefer print messages, here is content that can be used as a formal letter drop or direct mail postcard. Both options are included.
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	III.	RADIO/VIDEO SCRIPTS: Radio provides direct access to local members of your community, with dedicated time to share information and get your message out. We’ve included scripts for fifteen, thirty and sixty second spots. These can be used for video messages as well.
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	IV.	DIGITAL ADS: Digital ad copy can be used to replace any existing ad template you are currently running or sponsoring. Always feature your clinic’s name and contact method.
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	V.	SOCIAL MEDIA POSTS: Utilize your office’s social media handles with copy developed specifically for Facebook and Twitter.  All need to have a link back to how to best contact your office with questions and to schedule an appointment.
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	VI.	WEBSITE COPY: This copy can be customized to announce your office hours, location and how you are giving appointments (in person, telephonic, video).
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	VII.	FREQUENTLY ASKED QUESTIONS: To help address anticipated questions that you may receive from your patients during this time, included is a FAQ featuring sourced, draft responses. As with the other materials, this can be tailored to reflect your practice’s protocols.
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